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How to use this Learner guide: 

ICON  INSTRUCTION 

 

Informal Daily Assessment – Activities  
 
Learners to complete the activity in the 
classroom 

 

Informal Daily Assessment – Activities  
 
Learners to complete the activity at home 

  
 
Watch the video 

 
 
 

 

 
 
Do Research 

 

  
Group Activity 

 

 
Class Discussion 
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Module 1: Introduction to Consumer Studies 
 

Unit 1.1 What Consumer Studies is 

Consumer Studies focuses on the development of learners to become responsible and informed consumers 
of food, clothing, and entrepreneurial skills.  Consumer Studies aims to teach learners to make informed 
decisions, and to make optimal use of resources to improve their human well-being. In Entrepreneurship, the 
production and marketing of quality products is also summarized. 

 
 
The aim is to ultimately ensure that the knowledge and skills of learners fit in with the production of quality 
products to supply in the needs of other users.  Learners will be exposed to the idea of starting-up a small 
home-based business, where a production line will be in place to produce items for sale. Learners will also 
be exposed to advertising and marketing. 

In Consumer Studies learners will be taught about responsible and informed consumer behaviour for the 

following topics: 

 Food & Nutrition 

 Clothing  

 The Consumer 

 Entrepreneurship 

 Hygiene, safety & security 
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The subject consists of 2 parts, namely: theory and practical. 
 

Practical tasks 

A school chooses ONE of the following practical options for small scale production: 

 Food Production OR 

 Needlework Production 

  

(When selecting the Needlework option, ONE of the following 4 sub-options will be 

selected) 

 

 
 
 
 
 
 
 
  

 
 

 

Unit 1.2 Possible Careers in Consumer Studies 
 
After successful completion of grade 8 and 9 Consumer Studies, learners will be able to assist in the following 
careers/businesses: 

 Entrepreneur (Food stall) 

 Marketing and promotion 

 Caterer 

 Chef 

 Pastry cook (for example biscuit maker and cake decorator) 

 Confectionary maker (for example chocolate and sweet maker) 

 Confectionary baker (for example dough, bread, or cake maker) 

 Cook at hostel, old age home, take-away, etc. 

 Seamstress / Seamster (Tailor) 

 Dishwasher  

 Culinary photographer 

 Haberdashery 

 Waste management 

 

 

Patchwok and 
Quilting by hand  

Production  

Knittingand 
Crocheting  

Production         

Sot Furnishing 

Production  

Clthing  

Production  

Needlewor Production  
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Module 2:  Hygiene, Safety & Security 
 

Unit 2.1 Hygiene 
 

Good hygiene is critical for preventing the spread of infectious diseases. It helps people to lead long and 
healthy lives, while spending less money on healthcare. Good hygiene starts with each individual. 

 

2.1.1 Personal Hygiene 
 

Your personal hygiene benefits your own health. Good personal hygiene is important for both health and 
social reasons. It is important for every individual to keep themselves clean from head to toe, limiting the 
spread of germs and diseases. Your personal hygiene also affects the people around you.  

 
 

1) Washing hands 
 

You can help yourself and people around you stay healthy by washing your hands often.    
 

 
Wash with soap and water 

 
When to wash your hands: 

 Before, during, and after preparing food 
 Before and after eating food 
 Before and after treating a cut or wound 
 After using the toilet 
 After blowing your nose, coughing, or sneezing 
 After handling pet food or pet treats 
 After touching garbage 

 
Procedure to be followed when washing hands: 

 Wet your hands with clean, running water (warm or cold), turn off the tap, and apply soap. 
 Lather your hands by rubbing them together with the soap. Be sure to lather the backs of your 

hands, between your fingers, and under your nails. 
 Scrub your hands for at least 20 seconds.  
 Rinse your hands well under clean, running water. 
 Dry your hands using a clean paper towel or air dry them. 
 Turn off tap with paper towel. (Do not touch tap) 
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2) Hair 
 

 Long hair must be tied back to prevent it from falling in the food. 

 Keep hair covered when working with equipment to ensure that it does not get entangled.  

  
3) Jewellery 

 
 Take care when wearing jewellery as it can harbour germs. 

 If jewellery is worn, ensure that jewellery is simple and will not get entangled in equipment or 

production items. 

 Clean jewellery regularly. 

 Jewellery can be a safety hazard when working with food and sewing machines. 

 
4) Nails 

 
 Must be short and clean. 

 
5) Habits     

 
 Do not scratch hair, nose or body when working with food. 

 Never smoke near the food preparation area. 

 

2.1.2 General Hygiene 
 
General hygiene refers to good practices and rituals that prevent diseases from spreading. General hygiene 

adds to the good health of people. General hygiene includes all areas that will be commonly used, such as 

bathrooms, kitchens, training rooms etc. and has to be cleaned regularly. Safe disposal of garbage plays a 

major role in promoting general hygiene. Specific precautions will have to be taken, to ensure that common 

areas are safe and hygienic for all. 
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ACTIVITY:  HYGIENE 

1. MULTIPLE CHOICE QUESTIONS 

Various options are given as possible answers to the following questions.  Circle only the letter A, 
B, C or D. 

1.1 High standards of personal hygiene are necessary to prepare and serve healthy food and 

beverages.  An important guideline to follow is to … 

A  keep hair uncovered. 

B  wear jewellery. 

C  bath or shower daily. 

D  work with long nails.                                                                                                  

1.2 Which of the following is an example of good hygiene practice? 

A  Taste food by licking your finger 

B  Rub your nose when it itches 

C  Take garbage out daily 

D  You may wipe your nose with your sleeve when you don’t have a tissue 

1.3 Wash your hands with … 

A   warm water and apply soap. 

B   warm water with added disinfectant. 

C   cold soapy water with added disinfectant. 

D   warm or cold running water and apply soap. 

1.4 Continue rubbing your hands when washing for at least … seconds. 

A  10 

B  20 

C  30 

D  40 

1.5 If you have a cold or an infection, you can very easily transfer … to other people and contaminate 

food. 

A  germs 

B  viruses 

C  bacteria 

D  All of the above                                                                                                                                   (5) 

2.    It is important to wash your hands regularly.  Give FIVE examples of situations that will require you 
to wash your hands.                                                                                                                           (5) 

                         [10]                                                                                          
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Module 3:  The Consumer 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Unit 3.1 What a consumer is 
 

A consumer is a person who buys the products and services offered by businesses. Consumers play a very 
important part in the market environment. Without consumers who purchase products, businesses will not be 
able to operate successfully.  

 

 

 

Unit 3.4  
 
Consumer needs and 
wants  
3.4.1 Maslow’s 

hierarchy of 
needs. 

3.4.2 Needs and wants 
 

Unit 3.3 
 
Consumer rights and 
responsibilities 
3.3.1 Rights and 

Responsibilities  
 

Unit 3.1 
 
What a consumer is 
 

Unit 3.2 
 
Consumer behaviour  
 

 
THE 

CONSUMER 
Unit 3.5 
The roles of the consumer 
in the South African 
economy 
3.5.1 Proudly South African 

campaign 
3.5.2 Economic cycle 
3.5.3 Role of the consumer  
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Unit 3.2 Consumer Behaviour 
 
Consumer behaviour is the study of how consumers make purchase decisions to satisfy their needs, wants 
or desires. It also reflects on the way that mental- and emotional behaviour influences these decisions. 
Behaviour of consumers are also influenced by psychological, socio-cultural and economic factors: 

Psychological Factors 
(THINK, FEEL, BELIEVE, 

VALUES) 

Socio-cultural Factors Economic Factors 

o Personality 
o Motivation and needs 
o Perceptions 
o Values and beliefs 
o Attitude and knowledge 
o Learning 
o Lifestyle 

 

o Personal 
o Family 
o Reference group 
o Social class 
o Culture 

o Income/Expenditure 
o Credit facilities 

 

Unit 3.3 Consumer Rights & Responsibilities 
 

3.3.1 Consumer Rights 
 

 

The Right to Satisfy Basic Needs  

 Citizens must demand access to essential goods and services such as adequate food, clothing, 

shelter, health care, education, public utilities, water and sanitation. 

The Right to Safety 

 Protection from hazardous goods or services. 

The Right to be Informed and Protected 

 Against fraudulent, deceitful or misleading information; and to have access to accurate information 

and facts needed to make informed decisions. 
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The Right to Choose 

 Have access to a variety of products and services at fair and competitive prices. 

The Right to be Heard 

 To express and represent consumer interests in the making of economic and political decisions. 

The Right to Redress 

 To be compensated for misrepresentation, inferior goods or unsatisfactory services. 

The Right to Consumer Education  

 To become a skilled and informed consumer, capable of functioning effectively in the marketplace. 

The Right to a Healthy Environment 

 That will enhance the quality of life and provide protection from environmental problems for present 

and future generations. 

 

3.3.2 Consumer Responsibilities 
 
The Responsibility to be aware 

 The quality and safety of goods and services before purchasing. 

The Responsibility to gather 

 All the information and facts available about a product or service, as well as to keep abreast of 

changes and innovations in the marketplace. 

The Responsibility to Think Independently 

 Make decisions about well-considered needs and wants.  

The Responsibility to Speak Out 

 To inform manufacturers and government of needs and wants. 

The Responsibility to Complain 

 Inform businesses and other consumers of dissatisfaction with a product or service in a fair and honest 

manner. 

The Responsibility to be an Ethical Consumer 

 To be fair. Not engaging in dishonest practices which cost all consumers money. 

The Responsibility to Respect the Environment 

 Avoid wasting, littering, and contributing to pollution.  
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Unit 3.4 Consumer Needs & Wants 
 

3.4.1 Maslow’s hierarchy of needs 

 
Abraham Maslow was an American psychologist who developed a hierarchy of needs to explain human 
motivation. His theory was that people’s basic needs must be met before they develop needs higher up on 
the hierarchy. Physical (physiological) needs must be met first, before a person will develop a safety 
need/social need/esteem need/self-actualization need. 

 

 
Maslow’s hierarchy of needs 

 

3.4.2 Distinguish between needs and wants 

 
 
 
 
 
 

 

Needs are different from wants. In the case of a need, a lack or shortage of it causes a clear negative 
outcome: dysfunctionality or death. In other words, a need is something essential for a safe, stable and 
healthy life (e.g. air, water, food, land, shelter). 

Basic needs such as clean air, clean water, food and protection from environmental dangers are necessary 
for life. In addition to basic needs, humans also have social needs such as the need to socialize or belong to 
a family unit or a group. Needs can be objective and physical, such as the need for food or it can be 
psychological and subjective, such as the self-esteem need. 

  

Need: Is something 
that is necessary for 
an organism to live a 

healthy life. 

Want: Is a desire, 
wish or aspiration. 

https://en.wikipedia.org/wiki/Want
https://en.wikipedia.org/wiki/Air
https://en.wikipedia.org/wiki/Water
https://en.wikipedia.org/wiki/Food
https://en.wikipedia.org/wiki/Land
https://en.wikipedia.org/wiki/Shelter_(building)
https://en.wikipedia.org/wiki/Objectivity_(philosophy)
https://en.wikipedia.org/wiki/Physical_property
https://en.wikipedia.org/wiki/Subjectivity
https://en.wikipedia.org/wiki/Self-esteem
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ACTIVITY:  NEEDS AND WANTS 

Indicate whether the following are needs or wants.  Underline your answer. 

 

     

Holiday 

Want / Need 

Food 

Want / Need 

Sports car 

Want / Need 

Clothes 

Want / Need 

House 

Want / Need 

     

Jewellery 

Want / Need 

Water 

Want / Need 

Love 

Want / Need 

Cell phone 

Want / Need 

Swimming pool 

Want / Need 

                                                                                                                                                    [10] 
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Unit 3.5 The role of the consumer in the South African economy 

Consumers play a vital role in the growth of the South African economy and thus contribute to the 
development of the country. 

 

3.5.1 Proudly South African campaign 

 
The Proudly South African campaign is intended to promote economic growth.  Consumers are encouraged 
to buy South African products to create and save jobs, which can ultimately lead to lower crime rates. 

 

           

 

3.5.2 Economic cycle 

 
The economic cycle is the fluctuating state of a market-based economy. It is a trend of upward and downward 
movements that ultimately determine the long-term growth of the economy. Supply and demand pressures 
influence the economy. 

 

   
 

3.5.3 Role of the consumer 

  
Consumers play a vital role in the economy. Consumers determine what is produced and at what price. If 
consumers don’t buy a specific product or service, producers will no longer produce/provide it. 
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Module 4: Food & Nutrition 
 

 
4.1 Composition of food 
 
All food items are classified into 6 different food groups, according to the different nutrients found in them. 
Nutrients are important because it serves as building blocks for good health and provides energy to the body. 
 
 
 

 
 
 
 
 
The six essential nutrients: 
 

 

 Macronutrients:  Protein, Carbohydrates, Fats and Oils & Water. These nutrients are needed in large 

quantities on a daily basis. 

 Micronutrients:  Vitamins & Minerals. These nutrients are needed in smaller quantities on a daily 

basis. 

Nutrients:  Ingredients that 

promotes growth, provides energy 

and maintains life. 
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How to know when a person is healthy: 
 

1. A healthy body reflects a happy relaxed person. 
2. Eyes are clear and bright. 
3. Hair is shiny. 
4. The skeleton is well grown with strong straight arms. 
5. The teeth are strong and white. 
6. The muscles are firm and strong. 
7. There should be just enough fat under the skin to serve as padding over the skeleton. 
8. The skin has a healthy glow. 
9. The person has a good appetite and digestion. 
10. The person sleeps sound. 

   

How to know when a person is unhealthy: 
 

1. Lack of energy. 
2. Dull eyes, skin and hair.  
3. Over- or extremely underweight. 
4. Teeth:  gum disease and other oral health-related issues. 
5. The muscles are weak. 

 
When a lack of nutrients are present in the human body it leads to malnutrition. Malnutrition refers to 

deficiencies, excesses or an imbalance in a person's intake of energy and/or nutrients. It occurs when too 

many or too little nutrients are ingested because of a poor diet. Malnutrition can lead to someone being under- 

or overweight.  
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Unit 4.2 The South African Food Guide Pyramid 
 

The Food Pyramid indicates how much a person should eat from each group to achieve a healthy, 
balanced diet. However, portion sizes depend on the energy needs of the person which are affected 
by gender, age, size, activities and lifestyle. 

 
Foods at the base of the pyramid should be taken in the largest quantities and those at the top of the 
food pyramid in the smallest quantities. 

 
Eating a variety of foods from the six food groups will provide the human body with the necessary 
nutrients for survival and will reduce the risk of diseases.  
 
The food guide pyramid includes the six food groups: 
 

   

 
 

 
 

 

 

 

 

 

 

 

 

Unit 4.3 The South African Dietary Guidelines 
 
These guidelines have been compiled and adopted by the Department of Health. They include the following: 

  
1. Enjoy a variety of foods. 
2. Be active! 
3. Make starchy foods part of most meals. 
4. Eat plenty of vegetables and fruit every day. 
5. Eat dry beans, split peas, lentils and soya regularly. 
6. Have milk, maas or yoghurt every day. 
7. Fish, chicken, lean meat or eggs can be eaten daily. 
8. Drink lots of clean, safe water. 
9. Use fats sparingly. Choose vegetable oils rather than hard fats. 
10. Use sugar and foods and drinks high in sugar sparingly. 
11. Use salt and food high in salt sparingly. 

 

Food group: Fats and oils 
Nutrient: Lipids 
Function: Provides energy 

Daily serving: Use sparingly 

Food group: Milk and milk products 
Nutrient: Calcium 
Function: Builds strong bones and teeth 

Daily serving: 2-3 portions 

Food group: Vegetables 
Nutrient: Vitamins & Minerals 
Function: Protects against disease 

Daily serving: 3-5 portions 

Food group: Meat and meat alternatives 
Nutrient: Protein 
Function: Builds muscle and tissue 

Daily serving: 2-3 portions 

Food group: Fruit 
Nutrient: Vitamins & Minerals 
Function: Protects against disease 

Daily serving: 2-4 portions 

Food group: Grains and grain products 
Nutrient: Carbohydrates 
Function: Provides energy 

Daily serving: 6-11 portions 
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SALT – Use salt sparingly 

FATTY FOODS – Use fats sparingly 

SUGAR – Use sparingly, no sugar intake between meals 

ALCOHOL – Limit the consumption of alcohol, drink sensibly 

 

 

 

STARCHY FOODS – Make starchy foods the basis of most meals 

 

ACTIVE/ACTIVITY – Be active 

WATER – Drink 6 to 8 glasses of clean, safe water daily 

FRUIT AND VEGETABLES – Eat plenty of vegetables and fruit 

daily 

VARIETY OF FOOD – Enjoy a variety of foods 

LEGUMES – Eat dry beans, peas, lentils, and soya regularly 

CHICKEN, FISH, MILK, EGGS – Chicken, fish, meat, milk, or eggs 

could be eaten daily 

 

ACTIVITY: FOOD AND NUTRITION          

Read the scenario below and answer the questions that follow: 

Kenisha is a 15-year-old girl. She has a very active lifestyle and takes part in various sport 
types. During the day she eats: 

 

Breakfast 30 g Choco pops 
250 ml full cream milk  
15 ml sugar 
Black tea with 5 ml sugar 

Snack Muffin 
Fizzy cold drink 

Lunch White bread sandwich with butter and chocolate 
spread 
Strawberry flavoured milk 
Packet of nuts 

Snack Oatmeal cookies 
Hot chocolate with full cream milk 

Dinner Lentil and bean stew 
White rice 
Sweet potatoes 
Coco-Cola 
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1. Kenisha needs healthier eating habits. Refer to the items below and suggest healthier food choices 

for her. 

a. Full cream milk 

b. Coca-Cola 

c. White bread                                                                                                                                       (3)  

2. Explain in a paragraph form to Kenisha why breakfast is the most important meal of the day.        (2)                                                                                          

3. Evaluate Kenisha’s diet for the day. Sort all the products eaten by her, next to the correct food 

group. Tabulate your answer below: 

Food group Food items eaten 

Meat and Meat Alternatives 
 
 
 
 

Milk and Milk Products 
 
 
 
 

Grains and Grain Products 
 
 
 
 

Fruit and Vegetables 
 

 
 
 
 
 

Fats and Oils 
 

 
 
 
 
 

                                                                                                                                                       
                                                                                                                                                                  (20) 
                                                                                                                                                                  [25] 


