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 Balance – You will find it opens up infinite possibilities!

Opportunistic

Experience
Mentor

Hardworking
Youthfulness
Tech Savvy
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Post -
Millennials

Generation z
Alpha’s

Born

2001 – 2012

2010 –
Alpha’s

(Fry & Parker, 2018)

Millennials Generation 
X

Baby Boomers

BORN

1981 – 2000

AGE

19 – 38 years

(dos Reis, 2018) 

BORN

1965 - 1980

AGE

39 - 54 years

BORN

1946 - 1964

AGE

55 - 73 years
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How well do you know your clients?

The Alpha learners 

The Millennial parents 
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Characteristics 
of 

Millennial parents 
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1. Protective and at times intrusive
Want their children to be safe and secure

2. Involved
Want to help their kids achieve 

3. Concerned
Want their children to receive “their fair share”
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5. Demanding
Savvy customers, computer users, and connected to 
their cell phones 24/7

4. Intelligent
Majority of parents are educated
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6. Individual Education Plan advocates
“This generation of parents has had a hands on approach to their 
children’s education from pre-school up primary school.” 

7. Have close and constant contact with children 
The cell phone has recently become “the world’s longest umbilical 
cord.”
It is common to hear students walking between classes, complaining 
to their mothers about a mean teacher or an unfair test.
Technology has enabled parents and their children to be in constant 
contact with each other. 
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8. Tendency to threaten teachers’ and schools
with legal action - not happy with some issue

concerning their child 

9. Millennials are using individualised discipline –

Millennial parents are doing less spanking and are 
focusing more on tailored discipline, discipline that is 
specific to each individual child.

17.

https://www.elitedaily.com/life/6-things-millennial-parents-differently-will-change-world/1607481


DEALING WITH MILLENNIAL PARENTS

18.



1.Don’t tell them - “go away” after dropping off 
their children

2. Don’t state that you care as much about their
child as they do

3. Don’t suggest that you know their children just
as well as they do

4. Don’t pass them off to another teacher

5. Don’t cut them short!

Source: “Senior Journal” citing Karen Levin Coburn (Wash State U in St. Lewis) 2006
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Types of Millennial parents
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A parent who pays extremely close attention -
children's experiences and problems

Prevent  - any harm or failure from
befalling their  children

Will not let them learn from their
own mistakes

Source: Wikipedia article “Helicopter Parent” (2007) 

1. Helicopter Parent21.



Arrive - helicopter parents become even 
more aggressive

Intervene more frequently than those who hover

2. Jet-Fighter:

Helicopter parent on steroids 
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3. SNOW PLOW PARENTS

Clear the path in front of their kids - no 
bumps in the road 
Plow away - every slight opportunity for 

their child to accidently fall or make a 
mistake 
The child - never learns how to plow 

the snow for his or herself
Behind them - snow bunnies who love 

the bonding, not to mention the clear 
path, skipping right along after their 
parents Source: “Helicopter Parents Hover Over Campus” by: Betsa Marsh from: Miamian 

Magazine(spring 2007) 
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4. Blackhawk Moms:
Remake the terrain - better for their child to succeed
Regardless of the consequences 

Source: Thomas Huchko http://www.squidoo.com/helicopterparents

Insists that the schedule for the entire school be changed because 
of Johnny's sleep habits.

Requires that CAPS be changed because her child obtained a B- symbol.

Source: Gish 2019
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5. Stealth Fighter Parents
More protective, digitally keyed-in for constant surveillance

Sharp eyes on the target

Ready to strike at a moment’s notice to defend their children’s interests

Gossip Source: Thomas Huchko http://www.squidoo.com/helicopterparents
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6. Submarine Parents:

Remains underwater and out of sight 

Pop up unexpectedly, in the case of an emergency
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HELICOPTER TRAFFIC CONTROLLERS
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1. Calculating response time

2. Be careful - expectations

3. Assessing the problem - Involve the learner / parent

4. Directing to the appropriate response level

5. Appropriate response to threats of legal action

6. Documentation of all interaction – PAPER TRAIL
Sources: “Millennials Go to College” Howe and Strauss “Organizing a Ground Crew for Today’s Helicopter Parents” 
(2006) Karen Levin Coburn
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6. Be responsive
- Reply professionally
- Provide Constant Communication

7. Explain Information
- Curriculum requirements  
- Financial aid opportunities 
- Health and counselling services available 
- Safety and security issues

Source: “Senior Journal” citing Karen Levin Coburn (Wash State U in St. Lewis) 2006
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Alpha generation
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3. This generation is going to have some
very specific and distinct needs.

1. Children - Millennials

2. Children – Currently in the primary school
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 What do you teach  learners who are connected 
to everything and everyone at all times?

 How  do you do keep these learners interested 
and curious in the class regarding their school 
work? 

 What will we do with those learners who already 
thrive with online learning opportunities?

The principal is the gatekeeper of the curriculum32.



Are you still using  using generation X’s resources, 
and baby boomers’ content?

 We are 19 years into the 21st century

 New technologies - developed at a rapid pace, and 
where you live does not necessarily define what you 
have access to anymore. 

Are you still using  Baby boomer resources, and Generation 
X content?
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Rethink and adapted teaching methodologies?

YOU CAN”T DO THE SAME THINGS OVER 
AND EXSPECT DIFFERENT RESULTS!

Curriculum leader- Did You ? 
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1. Focus on skills, not content.

The content and resources will be everywhere 
and available at all times.

The device that a learner might use to access content 
and resources will not matter.

How to teach alpha learners?
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The HOW and the WHY are now the critically 
important pieces for learning.

Students need to learn how to think, not what to 
think, and that includes being metacognitive about 
their own actions and choices.
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2. Provide learning with flexibility and a
greater purpose.

Generation alpha is going to be interested in 
authenticity and abhor isolated content.
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3. Learners direct their own learning in project work.

1.Activities - Real-world problems  
- Mimics the work of professionals

“Editorial: The Components of Authentic Learning” by Audrey Rule, Journal of Authentic 
Learning Volume 3, Number 1, August 2006, Pp. 1-10.

The four characteristics of ‘authentic learning’

2. Use of open-ended inquiry, thinking skills and
metacognition.
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They want to create products of value that allow 
them to integrate their learning to show what they 
know in a non - traditional way.

Teachers must consider - learning outcomes where 
- learners can demonstrate what they know and do
- in innovative and creative ways 
- across multiple content areas
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3. Plan for collaboration

Renewed emphasis on - critical thinking and creative 
problem solving, particularly through collaborative efforts. 

Teachers will need to provide opportunities for:
Virtual connections

Digital interactions 
Making

Prototyping
Gaming 

Video production
Virtual destinations
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Thank you!
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