
SCHOOL MARKETING

MORE THAN JUST OPEN DAYS AND BROCHURES



School marketing is more than just open days and 
brochures

• Marketing is the manner in which a school introduces its goals, 
values and product to the learners, parents, staff and community.
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The product a school markets

• The product a school markets includes:
• Academics
• Culture
• Values of the school
• Sports
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Marketing plan

• Every school should have a marketing plan.
• A marketing plan is the roadmap to success.
• Be prepared to amend the plan continuously.
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How do we market our product?

• Exposure through printed media, television and radio.
• Newspaper advertisements
• Open days / Information days
• Posters

• Social Media
• Website
• Facebook
• Instagram
• Blog
• Twitter
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How do we market our product?

• Parents and learners
• Feeder schools (Gr. RR and Gr. 6)
• Be involved and visible in the community.
• A happy child = a happy parent
• Be known on various platforms
• A school has to serve its purpose. Serve that purpose efficiently 

and on a higher standard.
• Sometimes abstain from doing the usual and do something 

exceptional
• Create a unique trademark

• Attention grabber
• Showcase it on all items

• Create a catchy slogan
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Parent expectations

• School reputation
• School culture
• Staff – professional and equipped as well as learner focused.
• School’s values – visible?
• Buildings and terrain

• Should always be neat, during holidays as well
• Safety and security
• Cleanliness of restrooms

• Create a positive first impression – the way in which a person is 
welcomed at the school.

• Receptionist
• Telephone
• Reaction time regarding queries

• Which aspect of the school gets the most attention – is the school 
balanced?
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Parent expectations

• Reputation – what do others say about the school?
• Who/what is the central focus of the school?
• Is the school organised and are all stakeholders involved?
• Is there a sense of security and care?
• Is the school management team involved in the activities of the 

school?
• Is there a child friendly culture?
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Ethics

• Market your school’s strengths
• Refrain from marketing your school at the expense of your 

neighbouring school

Marketing a school entails more than just colourful brochures and 
open days
It is about creating a positive environment over a period of time
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Conclusion



Thank you

MINI-”MBA” 2019


	�SCHOOL MARKETING
	School marketing is more than just open days and brochures
	The product a school markets
	Marketing plan
	How do we market our product?
	How do we market our product?
	Parent expectations
	Parent expectations
	Ethics
	�Thank you�

